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We understand clients’ needs at a deeper level and create 
solutions that drive costs out of their supply chain and work 
with repeatable precision. From our facilities in Toronto, 
Ontario, product can be effectively distributed anywhere 
throughout Canada and the USA.

   Over 300,000 sq. ft. of warehousing capacity within the GTA
   Hazmat certified + non-regulated chemical facility 
   Long-term, short-term and cross-dock storage options
   Protect from freeze, ambient temperature-controlled facility
   Cross-docking facility located in Ohio, USA
   Regional, USA & international distribution
   Cloud-based technology
   RFID scanning, real-time visibility, EDI + WMS SaaS
   E-commerce capabilities – orders and shipments
   Pick & pack, labelling, assembly and replenishment
   Product inspection and quality control
   Reverse logistics and product returns
   Complete on/off loading of trailers and overseas containers
   Secure gated facility, including 24/7 indoor and outdoor surveillance
   24/7 customer online inventory portal access

1.800.409.2269

YOUR SINGLE SOURCE  
SUPPLY CHAIN PROVIDER

https://www.polaristransport.com/en/


W I N T E R   2 0 2 1

Contents
FEATURES

President’s 
M E S S A G E :  Riding Off Into The Sunset - C. Campbell . . . . . . . . . . . . . . . . . . . . . . . . . 4

Chair’s 

M E S S A G E :  Abil ity To Rally Together - F. Dempsey . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 

Employee 

N E W S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

Regulatory Affairs 
C O M M I T T E E :  Solutions Equals A Win-Win For Everyone - N. Delrue  . . 8

Rising Industry 

L E A D E R S :  3 Ways To Focus On Culture - B. Paterson  . . . . . . . . . . . . . . . . . . . .10

Company
N E W S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12

Sustainability
A R T I C L E :  Why The Roots of Sustainabil i ty Are People, Not Plants . . . .16

Volume 33,  Number 2

1160 Blair Rd, Unit 1 | Burlington, ON | L7M 1K9
Tel.: (905) 332-8777   |   www.rdcanada.ca

RDC BOARD OF DIRECTORS

Chair
Frank Dempsey, Dempsey Corp. 

Vice-Chair
Garry Moore, IMCD Canada

Secretary Treasurer
Philip Zerr, Quadra

Immediate Past Chair
Anna Derkach, Di-Corp

Directors-at-Large
Marissa Cutts, Anchem Sales 
Chris Machin, Andicor Specialty Products
Jean Pierre Pelchat, Azelis Americas
Martin Jetté, Brenntag Canada Inc.
Chris Halberg, Univar Solutions

President
Cathy Campbell | ccampbell@rdcanada.ca

President-elect
Catherine Wieckowska | catherine@rdcanada.ca

Western Regional Director
Jim Bird | jim@rdcanada.ca

Programs Integration Coordinator
Victoria Dean | victoria@rdcanada.ca

Editor & Advertising Sales
Catherine Wieckowska
email: catherine@rdcanada.ca | Tel: (905) 332-8777

Design & Layout
VZiON Designs | www.vziondesigns.ca

Direct news releases, new product releases, 
professional staff changes, etc., to the Editor at RDC 
offices at the address above.

The Chemunicator is published 2 times per year.

Copyright 2021 by Responsible Distribution 
Canada. All rights reserved.

Note: RDC does not approve, endorse or promote, nor does it 
assume any responsibilities for damages arising from the use of the 
products, services and technologies mentioned or advertised in the 
Chemunicator.

RDC assumes no liability for errors, omissions or inaccurate 
information in the articles, advertisements, and/or accuracy of 
information provided by writers, authors or vendors.

Responsible Distribution® is a registered trademark of Responsible 
Distribution Canada.

You Be The Chemist® is a registered trademark of the Chemical 
Educational Foundation.

We understand clients’ needs at a deeper level and create 
solutions that drive costs out of their supply chain and work 
with repeatable precision. From our facilities in Toronto, 
Ontario, product can be effectively distributed anywhere 
throughout Canada and the USA.

   Over 300,000 sq. ft. of warehousing capacity within the GTA
   Hazmat certified + non-regulated chemical facility 
   Long-term, short-term and cross-dock storage options
   Protect from freeze, ambient temperature-controlled facility
   Cross-docking facility located in Ohio, USA
   Regional, USA & international distribution
   Cloud-based technology
   RFID scanning, real-time visibility, EDI + WMS SaaS
   E-commerce capabilities – orders and shipments
   Pick & pack, labelling, assembly and replenishment
   Product inspection and quality control
   Reverse logistics and product returns
   Complete on/off loading of trailers and overseas containers
   Secure gated facility, including 24/7 indoor and outdoor surveillance
   24/7 customer online inventory portal access

1.800.409.2269

YOUR SINGLE SOURCE  
SUPPLY CHAIN PROVIDER



What a ride! Twenty six years of doing a job I have been blessed to 
do. Thank you for the opportunity, trust, faith and well….putting up 
with me!

In 1996 when I joined CACD, Aud Harlow and I agreed we’d give 
it six months. If he wasn’t pleased or if I wasn’t happy, I would 
move on. It was my fourth day and two calls made a monumental 
difference. Chris Edwards of VW & R called to offer himself up as a 
resource if I needed it, because Aud was gone on vacation for three 
months. And the second call was basically to harass me, it was Bob 
Vaughan who made me laugh and teased me. I immediately felt “at 
home.”

As luck would have it, the members and supplier partners were so 
good to each other and to me. I can honestly say, I’m the luckiest 
person ever. As I walk away, I still love the job and more importantly 
the people I work for….YOU!  What a blast it has been.

One aspect I deeply appreciate is that the job gave me the 
opportunity to see and visit this vast and majestic country from 
Atlantic to Pacific to Yukon. The conferences have all been amazing, 
even Klondike Kate for those who remember that show. 

The NACD and CEF meetings in beautiful locations have been an 
experience I am thankful for. I even had the chance to present 
in Mexico at the ANIQ meeting. More so than the beauty of the 
countries, it is the relationships and friendships that I cherish: 
Scheck, Eric, Chris, Lucinda, Mike, Dwayne, Cesar and Alejandro.

Bob and Brian before him at CIAC are friends and confidantes I 
hold with the deepest respect. Shannon at CCSPA a friend that will 
always have an open line.  There are so many of you who made RDC/
CACD and I a success. For that I am forever grateful. Bernard at CN 
who became a fast friend during the craziness of 2019 and beyond. 
Living through crisis after crisis makes lasting bonds. 

The hoteliers that I have worked with Andy, Susan and Peggy – 
much gratitude for making us look so good year after year. Martin 
and Farah – thank you for making our conferences top shelf with the 
outstanding speakers every year on relevant and important topics.

The true heroes of RDC/CACD are the volunteers who give so much 

of themselves and their companies who allow them to help the 
competition and the industry: Bernie, Teena, Nancy, Michele, Greg, 
Mark, Dave, Sam, Don, Philip, Rosanna, Stephane, Frans, Alain, 
Walter, Sat, Joe, Larry and so many others. Thank you from all of 
us, your efforts still make the association the leader that it is today.  
Thank you for not saying “no” to me.

You all know how emotional I am, so believe me when I say the tears 
are coming now. To the directors, thank you for letting me be me. 
To Pete and Ian, you put your faith in me and chose the hard road 
of who was going to lead the association. I hope I did you proud.

RDC’s boards have always been ahead of the curve and have taken 
risks, even when I didn’t think you would – hiring a regulatory person 
when there was no money for it, CSCM and the name change, that 
was a huge leap of faith. Way to go! The Chairpersons I worked for 
are: Tony Infilise, Hans Walser, Rick Sauter, Peter Pritchard, Steven 
LePoole, Ian Dowding, Peter Jobling, Rod Paterson, Tony Craske, 
Mike Staley, David Luciani, Willy St. Cyr, Patrick Haineault, Anna 
Derkach and Frank Dempsey. All of them have done outstanding 
work for you and their passion has led this association to numerous 
victories, even when the country saw downturns and recessions. The 
industry owes a great deal of gratitude to them for their leadership 
and ability to predict the future. 

Much appreciation to all the staff and consultants who have made 
RDC a success: Adam (who makes us look good and up-to-date), Jim 
(knowledge king), Suzanne (kind & service driven), Victoria (kind 
& generous), Lauren (legal mind), Jeanne (fun), Dave (regulatory 
guru) and others. What a dedicated crew!

It is never easy to thank the most influential person in your life. For 
me it is easy, it’s Catherine. You took a chance on joining me at the 
association when we knew that if something went wrong, we both 
might be casualties. That never happened because of your ingenuity, 
creativity and care. You pushed me to be a little edgy and go for 
it! The Association is now in your competent, capable and credible 
hands.  I know you’ll do an awesome job and take RDC to the next 
level of growth and success! Be brave as you pushed me to be! 

Forever Grateful,
Cathy

PRESIDENT’S MESSAGE

RIDING OFF 
INTO THE SUNSET
Cathy Campbel l
President -  RDC |  DRC
Emai l :  ccampbel l@rdcanada.ca
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CHAIR’S MESSAGE

I HAVE ALWAYS BEEN IMPRESSED BY 
THE ABILITY OF OUR MEMBERSHIP 
TO RALLY TOGETHER
Frank Dempsey,  Dempsey Corp.
Chair,  Responsib le Distr ibut ion Canada
Emai l :  chair@rdcanada.ca

We seem to be all looking for answers these days. Looking for 
answers to questions that appear to be growing more urgent and 
complex then many of us can ever recall facing. How do I keep 
my staff safe and engaged during Covid? When will these global 
supply chain issues finally go away? How do we keep up with the 
changing regulations? What is Squid Game? (Maybe that last one 
is not really an urgent question for today).  

I have always been impressed by the ability of our membership to 
rally together at the Association’s committee and board meetings; 
to assist each other with these unprecedented issues still plaguing 
our industry and country. We may be competitors but we understand 
the need to keep working together to move forward.

RDC is doing fantastic work to help us stay informed and educated 
with virtual Town Halls, newsletters, semi-annual and annual 
general meeting events. We are helping you to better understand 
and answer those difficult questions. RDC is most importantly 
continuing to provide a trusted “voice” that is being heard at all 
levels of government and industry on the issues that matter most 
to us.  This is especially remarkable during a time when it often 
seems almost impossible to be heard. 

Our advocacy efforts remain critical if we are to succeed in 
creating the necessary changes to move our industry forward and 
overcome the many challenges that still lay in front of us. Your 
Board is currently reviewing the list of its advocacy priorities to 
better represent your needs and align our resources. 

This leads me to give thanks to Cathy Campbell, whose “voice” 
as RDC’s President has been well respected by industry and 
government leaders for the past 25 years. Sadly, Cathy will be 
retiring at the end of this year.  Cathy is without a doubt the 
“Heart and Soul” of our Association. She can be proud of her 
many accomplishments that have made our Association such a 
welcoming and trustworthy organization. Her tenacity, integrity and 
passion for our industry and Responsible Distribution have served 

us well. What I think we will miss most is Cathy’s incredible East 
Coast charm. Her charismatic and authentic personality always 
brightens up a room and makes everyone feel special. Her ability 
to create strong and lasting relationships have greatly benefited 
our Association and are especially appreciated by those people 
fortunate enough to have worked with her. Her staff, the Board, 
industry colleagues, and membership will greatly miss her and we 
wish her all the best as she enters this next chapter of her life.

Cathy leaves behind a remarkable legacy that our new President 
Catherine Wieckowska will be more than capable of continuing. 
Catherine is an excellent choice to lead us now on a new and 
exciting journey into the future.   

In closing, I invite you to continue to actively participate in RDC’s 
events and to support our amazing volunteers who take time to 
help our different committees, especially during these challenging 
times. Now more than ever, our Association needs your support to 
continue being heard as loudly as possible. 

Wishing you and your families a safe 
and wonderful Holiday Season!  

Frank



Azelis appoints Pamela Antay 
to lead its Investor Relations 
function

Azelis is delighted to announce that it has appointed Pamela Antay 
as Senior Vice President, Equity and Credit Relations. 

Pamela has more than 20 years of international experience in 
finance and industry. Pamela joins Azelis from Vesuvius PLC, 
a global leader in metal flow engineering, where she served as 
Head of Investor Relations and was responsible for the creation 
of their investor relations strategy. Prior to this she was Head 
of Corporate Communication and Investor Relations at Eurofins 
Scientific, a Euronext-listed life sciences company. Her previous 
experience also includes more than 10 years in equity research at 
Morgan Stanley, ABN AMRO and KBC Securities. Pamela holds an 
MSc in International Securities and Investment Banking from the 
University of Reading, in the UK. 

In her new role, Pamela will report to the Group Chief Financial 
Officer in Azelis, Thijs Bakker, and will be building and maintaining 
relationships with investors, banks and analysts, assisting them 
in understanding the Azelis’ business model, long-term strategy, 
governance and financial performance.  

Paul Weston named RDC Main 
Contact

Paul Weston, Vice President Professional Development will be the 
Crestcom contact for RDC activities. Paul has been with Crestcom 
since 2005 and has been a valuable member of the Crestcom team 
since then. He is looking forward to working with RDC members 
and affiliates. Mike & Vickey Gibson are still available, however 
with our growth they have stepped back to manage that growth 
from the Saskatchewan border to St. John’s Newfoundland.

Datacor Welcomes Ben Clark as 
VP of Client Services

Please join Datacor in welcoming Ben Clark as Vice President of 
Client Services. Ben will drive customer success initiatives focusing 
on building, scaling, and transforming our implementation and 
support organizations.   

Ben brings over 25 years of experience providing customer-
centric solutions to large service-oriented organizations, 
with a strong track record of delivering exceptional customer 

experiences in software implementation and support. Ben 
joins Datacor from NextGen Healthcare, where he served as SVP 
of Client Services. During his tenure, Ben successfully rebuilt and 
transformed a 600-person services organization by focusing on 
customer adoption, process improvement, and culture.    

Ben is a visionary thinker committed to strengthening our 
client services team and enhancing customer experiences. He 
will ensure that Datacor is both a respected leader and an elite 
service provider in the software industry.  

RDC Thanks Retiring Directors 
and Committee Chairs for their 
Dedication to the Industry 

2021 has been a very busy year for the association.  It also marks a 
year where many of the dedicated volunteers have completed their 
term and therefore, retired from their respective committees.  
Thank you to the following individuals for their commitment to the 
industry and to Responsible Distribution®.  The association is very 
grateful for your volunteerism and for the many contributions that 
you have made.   

• Patrick Haineault, Past Chair on the Board of Directors 
• David Luciani, Past Chair on the Board of Directors 
• Kathie Taylor, Director on the Board of Directors 
• Rosanna Aurello, Past Chair of the You Be The Chemist® 

Committee  
• Nancy Delrue, Past Chair of the Regulatory Affairs Committee 

Cathy Campbell Retires after a Tremendous 26-year Career at 
Responsible Distribution Canada

Cathy Campbell’s announcement to retire follows after 26 years 
of dedicated service to the association. Cathy’s tenacious spirit 
and relentless drive has ensured the success of RDC for many 
years. Cathy has been the passionate and proud advocate for the 
association, RD and for the membership.  The Board of Directors, 
and those within the association, would like to thank Cathy for her 
26+ years of commitment to the industry.   Thank you for all you 
have done for all of us in your RDC family! 

Jim Bird Retires from the Chemical Distribution Industry 

Jim Bird has announced his official retirement from the chemical 
distribution industry and RDC.  Following a long career with 
Univar Canada, Jim joined the association as a consultant for TDG 
and government relations. Jim has collaborated with industry 
partners and represented the association member’s for more than 
six years.  RDC is grateful for the many contributions that Jim has 
made.  All the best in your retirement Jim!

N E W S
Employee
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Your chemicals, hazardous materials or ingredients must 
be handled with care, especially during the cold winter 
months.  Many products cannot tolerate extended 
exposure to cold temperatures without freezing while 
others must be kept within a defined temperature 
range or even above a specif ic temperature.

Call 1-800-388-3487 for  
your Temperature Controlled 

Transportation Needs.

Temperature Control
Best suited for products that require 
a specific temperature. The product 
will stay at or above a certain 
temperature while in transit.

Protect From Freeze (PFF) 
Best suited for products that simply 
cannot freeze. Though a specific, 
set temperature is not maintained 
during transit, the product is 
protected from freezing.

Specialized, Seasonal Equipment
Plan ahead, tender early! Equipment is in high demand.

Laneway Awareness 
Consider temperature controlled service if either 
your origin or destination are experiencing cold 
temperatures.

Point-to-Point Service 
Take advantage of DSN’s Direct Service LTL & FTL.

Details Matter 
Always provide full specs and MSDS with the 
shipment tender & on the BOL.

Weather Watch 
Be aware of winter storms predicted along the 
shipping route which can cause delays.

Duration 
Heat Season typically runs October through April and 
be prepared for it to begin early or run late. Consider 
the geographic area of your shipping lanes and if you 
have concerns, book a temperature controlled truck.

TGIF? 
Moving freight late in the week can add significant 
complexity and costs if the load must be moved 
indoors for the weekend. Plan accordingly.

CALL US! 1-800-388-3487
2180 Buckingham Road Suite 210 Oakville ON L6H 6H1

PROTECT YOUR FREIGHT DURING HEAT SEASON

RESPONSIBLE DISTRIBUTION IN THE WINTER MONTHS

DSN Logo

July 23, 2020

www.ChemicalTransportation.com | info@ChemicalTransportation.com 

A TFI International Company

COLD WEATHER SERVICES

mailto:info%40chemicaltransportation.com?subject=
https://www.chemicaltransportation.com/


In our regulatory landscape, the Canada Gazette Part I lists 
encompasses all of the proposed regulations from the Government 
of Canada. Once the list is released, the Regulatory Affairs 
Committee (RAC) will review the pending regulation and provide 
feedback with possible solutions.  Similar to when you write a 
new policy or procedure, it is important to have additional eyes on 
the drafts to give constructive feedback because no one can be an 
expert in all areas of the chemical industry. I think that is one of 
the keys to Responsible Distribution Canada’s (RDC) success.  The 
RAC’s knowledge, collaborative nature and willingness to provide 
solutions, equals a win-win for all.

When asked to review a proposed regulation, we provide solutions 
to those areas of concern.  It is easy to point out and complain, 
but that leads us no where.  Suggesting possible options leads to 
constructive dialogue that can ultimately lead to more positive and 
workable outcomes.  Not all recommendations are accepted, but at 
the very least, the industry’s voice is heard at government level. 

Changes to the regulations will never end so it is important to stay 
on top of the proposed and final amendments.  We need to work 
together to ensure regulations do not have severe repercussions that 
lead to a downturn in the Canadian economy.  Any change, no matter 
how minor, does have repercussions.

Implementing those new or changed regulations can often be 
difficult for members to interpret or implement. There have been 
circumstances, where words are jumbled together and you’re left 
wondering, what the heck  are they talking about here?  At least that’s 
how I feel sometimes!

If you need clarity or assistance, you have numerous ways to get 
help:

• Call or email the Governments help desk
• Look for guidance documents or see if there are previously 

recorded webinars
• Ask RDC to submit questions on your behalf so it can remain 

confidential
• Ask the regulatory committee for feedback
• Hire a consultant

All you need to remember is that asking for help shows real  
leadership. We have all found it tough to read particular regs at one 
point or another, especially the legal jargon.  There’s definitely no 
‘i’ in legal jargon!

Lastly, I wanted to thank everyone for allowing me to be the RAC 
chair for the last seven (7) years.  Cathy Campbell nominated me 
without fully appreciating that I like to joke around and make fun of 
things, while staying on schedule.  

The RAC helped me to stay on top of the ever changing regulatory 
landscape.  The committee participants do a lot of heavy lifting for 
the entire chemistry industry by signaling issues and providing 
possible compliance solutions.  I wouldn’t have been as successful 
and as well rested, if it wasn’t for the RDC regulatory committee 
(who read the Canada Gazette for fun)!   So, thank-you to RDC, to the 
Regulatory Affairs Committee and to the membership for allowing 
me to serve.

By: Nancy Delrue   |   Chair, Regulatory Affairs Committee

SOLUTIONS EQUAL 
A WIN-WIN FOR ALL

REGULATORY 
AFFAIRS 
COMMITTEE
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Delivering More Than 
the Essentials for 25 Years
Since 1996, Essential Ingredients, a 100% employee-owned company, has succeeded in delighting our 
customers. How? We partner with quality suppliers across the globe to offer the premium raw materials
our customers need, and we bundle it with the top-level service they deserve.

Trusted for 25 years, Essential Ingredients is dedicated to helping you find the perfect ingredients to build 
your formula.

Our Products & Formulations
· Personal Care
· Household
· Industrial
· Institutional

770.831.9010 • essentialingredients.com
scan to learn more

www.essentialingredients.com


The holiday season is a perfect time to reinforce that 
company culture that you’ve spent all year trying to build. 
By focusing on your values and cultural goals during the 
holidays you also create a strong momentum heading into 
the new year. As we know, a company with good culture is 
a place where people connect with their place of work on a 
deeper level and are just generally happier. Simple as that. 

So, what can we do to harness the culture building power of 
this magical time of year? How can we show our customers, 
employees, and our communities that we care? Here are 3 
easy ways that businesses big and small can give back this 
holiday season.

SUPPORT LOCAL
An easy way to start is by supporting a local restaurant. If 
your team is back in the office, find a local favourite that may 
have been hard hit during the madness of the last couple 
years and order lunch for the team. Have someone pick it 
up or if you are so inclined have a safe socially distanced 
visit to the place with your whole group. Even better if it’s 
within walking distance. Get the team out of the office!

If work from home or hybrid work schedules are in effect, 
get everyone to find a place in their neighbourhood that 
they would like to support for lunch. Then flip on your 
trusty webcam and get the team together to share a meal 
2021 style. (Managers please make sure you are footing the 
bill at the end of the day. It is the holidays after all.)

FOCUS ON GIVING, NOT BUYING
Secret Santa sucks. There, I said it. It’s stressful, there is an 
impossibly low spending limit which no one follows (except 
for that one person who does), and it takes time away from 
what is important, being a part of the team.

Don’t get me wrong, everyone likes to receive a gift. But 
even more, everyone likes to be a part of something. 
Something bigger and more meaningful than a $25 Amazon 
gift card. 

This holiday season get your team to focus on giving back 
to your community. Find a school nearby that needs help 
raising money. Find an animal shelter that needs volunteers 
for a day. Find an organization that could use your teams 
particular set of skills and do some pro bono work. 

Most importantly, let your team volunteer while they are 
on the clock. It shows that the business is really dedicated 
to allowing their resources to be used for something other 
than hitting a sales target.

365
Challenge your team to keep the momentum going. The 
holiday season is meant for giving but businesses should 
focus this year on making community engagement a part of 
their schedule every day. 

Start by taking your company values/goals and making 
sure they are accessible and known by all who work for the 
business. Don’t bury them in an employee manual. 

If you don’t already make sure your organization has a 
culture council or a group dedicated to strategizing and 
clearly laying out a plan for giving back all year. Your culture 
goals should be just as important as your sales targets.

Feeling good at work during the holidays is possible. Secret 
Santa is not the answer. 

THE HOLIDAY SEASON: 
3 WAYS RDC BUSINESSES 
CAN FOCUS ON CULTURE

By: Braden Paterson
Chair, Rising Industry Leaders Committee

RISING 
INDUSTRY 
LEADERS 
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Azelis awarded Platinum from 
sustainability ratings agency 
EcoVadis, securing position in 
top 1% of assessed companies

Azelis is proud to announce it has now been awarded with a 
Platinum rating, the highest distinction in the EcoVadis supplier 
sustainability rating scheme. With the EcoVadis Platinum 
grading, Azelis is in the top 1% of all companies assessed by 
EcoVadis. 

EcoVadis tests and rates the performance of companies in the 
areas of environmental protection, labor and human rights, 
ethics and sustainable procurement. The Platinum rating, 
which was introduced in 2020, is awarded to companies that 
receive an overall score between 73 and 100. Azelis has been 
assessed by EcoVadis since 2015.

Receiving the highest rating reinforces Azelis’ commitment to 
become the world-leading provider of sustainable solutions 
and services in the specialty chemicals and food ingredients 
industry. 

Brenntag Supports Water For 
People

Brenntag has proudly supported Water For People since 2018. 
Water For People is an international non-profit organization 
striving to bring safe water and sanitation to Everyone, 
Forever.

During the week of October 15th-24th, Brenntag employees 
throughout North America participated in the World Water 
Classic. World Water Classic participants could choose to do 
a 6-kilometer walk/run or 60-kilometer bike ride, the funds 
raised went to support the Water for People program, which 
helps provide improved water and sanitation in the 9 countries 
they currently work.

The 6km distance is significant because that is the average 
distance women and children walk daily to collect water used 
for drinking, bathing, and cooking, thus reducing the ability 
for them to stay in school.  Clean water is essential in keeping 
communities healthy, yielding better crops, and keeping 
livestock bountiful.  

“The Brenntag employees all have such a strong desire to 
help their communities and it is such a honor to see how 
much passion so many have to support our efforts in bringing 
awareness and raising funds for Water For People.  Our 
colleagues rallied around this event and were able to raise over 
$10,000,” said Erin Sedlak, Brenntag Sustainability Project 
Manager, North America. 

If you would like to learn more about Water For People and 
ways you can contribute, please visit our website here

Crestcom Continues  
to Grow

Mike & Vickey Gibson are very excited to announce the 
following news:

• Crestcom now has operating businesses, servicing 
Manitoba and Atlantic Canada. 

• Crestcom Canada announces that they are a “Green” 
organization across our great country, as we are now 
operating our monthly classes through our cloud-based 
Crestcom Learning Portal. 

• For the 3rd consecutive year Crestcom Canada has 
been voted as the best Leadership & Team Development 
training program in Canada.

Company
N E W S
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Datacor Announces Acquisition 
of Chemstations, A Market 
Leader in Process Simulation 
Software

In August 2021, Datacor, Inc., a leading provider of process 
manufacturing and chemical distribution software, announced 
the acquisition of Chemstations, a company that provides 
process simulation software called CHEMCAD. Used by 
chemical engineers to design, test and optimize chemical 
processes, this purchase expands Datacor’s offerings and 
aligns with Datacor’s strategy of providing industry-specific 
software for each employee of a process manufacturer.

With hundreds of applications adaptable to multiple 
industries, innovative companies have entrusted their process 
simulation needs to Chemstations with CHEMCAD since 
1988.  Broadening the capabilities of chemical engineers 
everywhere with enhanced process simulation software, 
CHEMCAD is designed to drive productivity, accomplish day-
to-day tasks, and tackle the toughest chemical process models.

“Chemstations has built a phenomenal product and forged 
excellent customer relationships by focusing on the unique 
needs of chemical engineers,” says  Tom Jackson, president of 
Datacor. “We are very pleased to welcome Chemstations to the 
Datacor family of companies and look forward to continuing to 
invest in the company and CHEMCAD.”

“We are excited to partner with Datacor to continue building 
our legacy and supporting our customers,” says Steve Brown, 
CEO of Chemstations.” As we look towards the future, we 
know that Datacor shares our vision of continuing to grow the 
product and provide maximum value to customers.”

Dempsey Promotes and 
Practices Food Rescue

The Food Canada division of Dempsey Corp. is working hard 
at eliminating the quantity of food waste by implementing a 
practice called Food Rescue. 

In 2018, Dempsey realized that some of the overstocked 
products were suitable for donation and could be saved from 
landfill, an initiative called Food Rescue.   

When our customer demand unexpectedly decreases, it 
can result in too much stock that cannot be sold.  Instead of 
discarding the product, we pass on the healthy food to local 
food banks. 

Our supply chain and warehouse teams identify these items 
and analyze if each food product can be donated or not.  Not all 
our ingredients are appropriate for direct consumption (such 
as yeast extracts, antioxidants, colours or flavours) however,  
products such as potato flakes, chicken broth, fruit flakes such 
as banana, apple and pineapple, corn flour and meal, and oat 
flour are safe to consume.   

We have developed partnerships with Aangen, Parkdale 
Community Food Bank, and Second Harvest in Toronto.  

Aangen has a unique vision to help those in need, to help 
themselves.  They provide jobs for people in disadvantaged 
life situations and sustainable solutions to hunger and food 
insecurity.  They do not rely on any external funding and 
instead raise their own funds.  For this reason, Dempsey Food 
is committed to assisting Aangen to promote their “Share the 
Love” program through a social media campaign coming soon.  

We hope to use our food industry connections to encourage 
our customers to join us in our Food Rescue mission.

It would be much easier for our distribution centre staff to 
toss our overstocked food products directly into the garbage.  
Food rescue is not easy, and it requires a shifted mindset when 
we consider what to do with our food waste.  Our company 
believes that it  is worth the effort to send excess food products 
to food banks instead of landfill.  In this way, we can reduce 
food waste and help our community at the same time

Northspec Strengthens Its 
Presence In The USA Market 
By Establishing A New USA 
Company

Northspec Chemicals Corporation, a specialty raw material 
distributor to the CASE, construction, graphic arts, plastics, 
rubber, powder coating and janitorial-sanitation industries, 
is pleased to announce the establishment of Northspec 
Chemicals USA Inc. The establishment of Northspec Chemicals 
USA Inc. will further strengthen our existing commercial 
presence in the US market and is aligned with our strategic 
vision to continue our growth objectives in the US market.

Northspec Chemicals USA Inc. will operate as a separate 
company entity with the support of commercial and operational 
resources both in Canada and the USA. Noel Shahnazarian, 
President of Northspec stated: “This next step allows for 
Northspec to continue to grow its presence in the US market 
and to support our customer and supplier relationships and 
our growth objectives for the US market.”

Northspec is a market leader speciality distributor providing 

Company
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value-added products and services to targeted markets. This 
new company signifies Northspec’s commitment to growth 
in the US market and supporting its valued relationships with 
customers and suppliers.

Northspec is pleased to Announce the Opening of its New 
Applications Laboratory. 

The introduction of our laboratory is in support of our 
continued commitment to partner with our customers and 
suppliers to continuously innovate and meet market product 
challenges.  Our laboratory and technicians are equipped with 
experienced CASE and construction product formulators and 
applications specialists with years of industry experience.

Our lab services include some of the following capabilities:
•  Custom formulations.
• Application performance testing.
• Mixing capabilities for mortars, dry mixtures, concrete 

admixture and other blends.
• Wet property testing.
• Cured property and mechanical testing capabilities.

Polaris Transportation Group’s 
Success Recognized with 
Series of Awards in 2021 

Polaris is proudly celebrating an award-winning year filled 
with positive recognition from reputable organizations in our 
industry and members of the shipping community. Our series 
of achievements is a testament to our ability to continue 
delivering a superior standard of service during the most 
unpredictable times. With an uninterrupted focus on our 
people, our customers and our communities, Polaris has been 
thriving in 2021, earning us several high honors.   

This Spring, Trucking HR Canada named Polaris a 2021 Top 
Fleet Employer for our fourth year running. We’ve received this 
title once again for offering the resources and opportunities 
that promote our employees’ professional development in 
a safe, inclusive workplace where everyone is treated with 
dignity and respect. 

Our scalability, development and utilization of leading 
technologies and commitment to creating positive customer 
experiences has earned our positions on Inbound Logistics’ 
prestigious 2021 Top 100 3PL Providers list and, for a 
4th consecutive year, Top 100 Truckers list. Every year, 
Inbound Logistics’ editorial team compiles these lists as 
recommendations to readers seeking 3PL and transportation 
companies that are equipped to meet their unique needs. We 
were selected among several hundreds of competitors for our 

ability to deliver a wide range of cost-effective transportation 
and supply chain services with an outstanding level of 
professionalism and efficiency. 

We are also extremely proud to have received two additional 
honors based on the voting results from our customers and 
other shippers. In this year’s bi-annual Canadian LTL Carrier 
study, Polaris was chosen as the 2021 Mastio Quality Award 
Winner, receiving a Higher Performance/Superior Offering 
classification against a group of key competitors. We also 
secured our 14th consecutive Inside Logistics Shipper’s 
Choice Award and 10th Carrier of Choice Award in the LTL 
category, demonstrating that our hard work in tailoring and 
innovating our shipping solutions is making a positive impact 
on the people we serve.  

Polaris is excited to carry these titles as they motivate us to 
keep finding innovative ways to consistently deliver excellence 
as domestic and crossborder shipping trends evolve. We 
proudly share these triumphs with our entire team, whose 
dedication and collaboration has driven our ongoing success. 
Moving forward collectively, we aim to continue expanding our 
influence as one of the best companies in our industry to work 
for and do business with. 

It’s a Catch 22: Is the Future a 
Challenge or Opportunity? 
A Brief on the Semi Annual 
Meeting 

This year’s virtual Semi-Annual Meeting offered valuable 
takeaways from the dynamic speakers. Hamza Khan 
(multi-award winning marketer), Mark Agnew (Senior VP 
of Government Relations for the Canadian Chamber of 
Commerce), Dave Hill (CERCA chair), Ray Angod (Business 
Development Manager at Emkal), and the team at Hydrolux 
made it clear that the future is an opportunity. An opportunity 
to evolve our ideals surrounding leadership, humanity, climate 
change, and online security. Our industry is ever-changing, and 
we must learn to change with it. 

The conference brought together over 80 registered 
participants from across Canada. The session featured hot 
topics including: leadership and avoiding employee burnout, 
U.S/Canadian border developments and further insight from 
the Canadian Chamber of Commerce, climate change, the 
importance of IT security- at home and in the workplace, and 
lastly, innovative leaders from Hydrolux spoke to the group 
regarding their new green hydrogen solution. 

Thank you to all who contributed to the success of this year’s 
meeting, including the attendees and event sponsors.
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Introducing New
M E M B E R S

CHEMICAL SOLUTIONS
chemical-solutions.org

Chemical Solutions  is an innovative company based in 
Oakville, Ontario.  Registered in 2006, our goal is to provide 
Canadian industries with the best value and efficiency 
in the delivery of Chemicals. As consumers we know and 
understand what our clients need. With more than 30 years 
experience in the transportation of refined and crude oil, we 
are comfortable with all issues involved in the logistics of 
chemicals. Membership in RDC will help enhance and update 
our knowledge while giving us the support of the advocacy 
provided.  

LARANJA CHEMICAL CORP.
laranjachemical.com

Laranja Chemical Corporation is in business for one reason 
and one reason only: to connect suppliers and customers as a 
trusted and reliable supply chain partner. Laranja is committed 
to always being accessible and responsive while ensuring on 
time deliveries at a fair market value. Our approach is built 
upon Character, Relationship, and Performance - in that 
order; it is essential that we fully adopt each principle to be 
able to fully realize the subsequent principles.

Winter 2021 | 15 The Chemunicator



While many organizations have slipped into a “Survive” 
mentality since the pandemic began, just trying to 
make it through this experience, this thought process 
is quite dangerous to their ability to thrive. So how do 
organizations remain “sustainable,” or are you falling 
prey to this “we just have to make it through this next 
year” mentality? This type of thinking in the marketplace 
serves as a cancer to sustainability. 

For decades, linear thinking and linear-charged positions 
such as analytics, finance, accounting, engineering, 
operations, and administration have dominated 
sustainability.   Unfortunately, this doesn’t communicate 
the entire picture. Sustainability is a 360-degree 
conversation and application – each business unit, to 
include the C-Suite as a whole, has the responsibility to 
understand and implement sustainability strategies and 
behaviors. Sustainability is a universal issue and is far 
more reaching and impactful on an organization and the 
human capital they represent.

The business annals are littered with business 
organizations and individuals that embraced survival 
mentality and no longer exist. But, conversely, the annals 
also boast many great best-in-class organizations in the 
private sector and non-profit space that are examples of 
sustaining, thriving organizations.

For example, in 1971, the United States Junior Chamber 
of Commerce (aka US Jaycees) had more than 500K 
members. Today, the US Jaycees sustainable orientation 
is in survival mode and boasts less than 30,000 members. 
The organization is knocking on death’s doorstep. Their 
Mission Statement from nearly a century ago is still 100 
percent viable, but decades of flawed execution has 
become its’ GPS to derailment. Another organization, 
the United Methodist Church, has lost more than one 
million members at their local level leadership positions 
in the past decade because of survival mentality and 
not addressing a progressive forward-focused thrive 
sustainability mindset.

The concept of sustainability has been bastardized 
in business conversation of late. The term has been 
grossly misinterpreted to discuss topics such as “green 
and/or conservation” or “ecological and/or alternative 
energy” or “global warming” applications. In that 
context, sustainability is a mere marketing gambit to 
attract people to false, emotionally charged narratives 
and business endeavors that would otherwise not be 
profitable or relevant. People get to feel good when they  
say they are engaged in “sustainable projects.”

Sustainability in organizations is universal and should 
be considered, benchmarked, and applied in many 
ways. Here are a few of the potential nontraditional 
lenses to look through when considering the matter of 
sustainability:

SUSTAINABILITY through Values=Visions=Mission 
Statement:  This is where thriving organizations live. 
These three variables serve as the GPS from which all 
other factors are born.   It starts with a deep reflection 
on the organization’s core key stakeholders’ personal 
Values and how they evolve into its Value System. Values 
drive the Vision of the individual and the organization 
and are typically communicated publicly through 
a Mission Statement. Every endeavor, deliverable, 
decision, and all human capital moves should be aligned 
with this statement for the organization to survive (meet 
minimum business standards to stay viable) and thrive 
(performance standards that excel beyond).

SUSTAINABILITY through Viable, Evolving, Real-
Time Deliverables:  Keeping people focused in a short-
term world perspective when the long term matters is 
paramount for sustainability – both for the immediate 
timeframe and for the long term! To be sustainable, 
organizations must embrace a culture and attitude of 
agility to ensure that what they consistently serve a real 
market need. The “this is what we have always done” 
thinking must be respectfully challenged at all times. 
Conversely, avoid implementing change for the sole 

WHY THE ROOTS OF 
SUSTAINABILITY ARE IN 

PEOPLE, NOT PLANTS 

Article From: The Ted Rogers School of Business
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purpose of change. If it does not move the organization 
toward a thriving state, it’s not necessary.

Survival sustainability is calculated using the analytics 
of your organization’s present deliverables, the 
demographics you serve, what really is profitable, and 
what your organization should remain connected to, 
and what should be spin-off to remain viable. Once this 
is done and monitoring systems and processes are in 
place for constant data feedback, then the organization’s 
C-Suite is responsible for the viability of survival 
tomorrow.  They’ll do this by recognizing what the market 
will tolerate and need in the immediate, intermediate, 
and long-term future and then by determining ways to 
be market-ready as those needs appear. With a thriving 
sustainability mentality, organizations and their C-Suite 
(accelerated by an engaged Board of Directors) will know 
and create the future to lead the market into thriving 
sustainability.

SUSTAINABILITY through Trajectory Codes (TC):  The 
Trajectory Code refers to an individual’s personal-
professional values, goals, aspirations, and needs (on 
immediate, intermediate, and long-term time frames). 
This then must be determined if this aligns with the 
organization’s (as a whole) Trajectory Code gains, buy-
in, alignment, and thriving energies. When trajectories 
align, the organization can operate from a baseline of 
sustainable trust and will thrive. The organization’s TC 
must be supported by every business practice within 
that organization and by all human capital. Organizations 
derail and fight daily to survive when these TC’s are not 
aligned.

SUSTAINABILITY through Human Capital:  Misaligned 
TCs must be set aside in order for organizations to 
attract best-in-class human capital and execute best-
in-class practices – both of which are necessary to be 
sustainable. Organizations that go beyond survival mode 
have one guaranteed variable in play; they have the right 
human capital in the right place at the right time and are 
cultivating a strong human capital bench two to three 
levels inward or downward! Human Capital involves a 
deep understanding of a broad cross-section of diversity 
drivers. Understanding and applying generational 
diversity as an asset mentality, culture imprinting on 
individuals and within the organization, the sub-entities 
within organizations, and how other factors of ethnicity, 
religion, lifestyle, social-economic drivers, etc. impact 
sustainability.

SUSTAINABILITY through Virtual. Hybrid, E-Business 
and Traditional-Business:  Whether your organization 
is internet-based or you have traditional brick-and-
mortar locations, sustainability adheres to this same 
conversation. A critical change agent factor differentiator 
is that in the e-world, one must be even more responsive 
and agile to factors that impact sustainability. This allows 
for pro-active organizations to address immediate needs 

(Survival Sustainability endeavors) and allows a pathway 
for organizations and individuals to evolve forward 
(Thriving Sustainability endeavors). Having connectivity 
into valued identified constituents, both internally and 
externally, will provide clear TCs for any organization 
in any situation to ensure thriving sustainable actions, 
commitments, deliverables, and energies.

SUSTAINABILITY through Economics:  Ensuring 
cash flow management in times of survival will ensure 
sustainable, thriving business practices. Understanding 
scalability dictates whether an organization can evolve 
into thriving states such as how AR, AP, Compensation 
and Benefits, Inventory Control, Shared Partnership 
Resources, Budgeting & Planning, Investment in all 
Capital areas, etc., are managed.

SUSTAINABILITY through Next Generation … Evolve 
or Die:  Another aspect of sustainability applies to 
practically everything you do. From the Boardroom 
to the C-Suite and from the frontline to the customer, 
you must constantly look to the future. How might the 
next-generation deliverables look? How can you develop 
your human capital? What programs and policies foster 
thriving energies? Be on the lookout for what you can 
acquire, onboard, partner, and create as next evolution 
realties.

SUSTAINABILITY through Engaged C-Suite 
Architecture:  First, the Board should be aligned with 
your C-Suite for sustainability to be individually owned. 
Establish the architecture layout of your C-Suite (i.e. 
CEO, CFO, COO, CIT, CLO …), with (as an example) a 
dotted line from the CFO to one member of the Board 
that has had CFO experience. This should be done for 
every person on your Board as it creates accountability 
and ensures that you don’t end up with multiple 
redundancies on the Board.

Second, each C-Suite position should be mirrored to a 
Board member and challenged to evaluate and stress 
test present Sustainability factors within their respective 
enterprises for survival, and then pushed for action 
consideration for thriving sustainability opportunities!

If stakeholders with a survival mentality drive your 
thoughts or actions in an organization, you will be limiting 
your possible reality. These people and this thinking are 
the factors that will challenge the health and the future 
of your organization. Embrace the thrive mentality and 
create true sustainability.

Track Latest News Live on  CEOWORLD magazine  and 
get  news  updates from the  United States  and around 
the world. The views expressed are those of the author and 
are not necessarily those of the  CEOWORLD magazine. 
Follow CEOWORLD magazine on Twitter and Facebook. For 
media queries, please contact: info@ceoworld.biz
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HAPPY HOLIDAYS FROM 
RESPONSIBLE DISTRIBUTION® CANADA


